
My professional aim is to gain 
knowledge about the possibilities 
of mobility. Autonomous driving, 
smart cities and car as a ser-
vice are keywords which give a 
glimpse into the future of mobility. 
As a professional, I would like to 
take part in the design and user 
experience of this area, further-
more to educate people to use mo-
bility resourcefully.
In Munich, Mobility is a huge sec-
tor in which many design agencies 
are developing future products. To 
be able to support a design agen-
cy, my fourth year project is about 
mobility.  

MotIvatIOn 1



MotIvatIOn 2
I believe, that as a designer I have 
the responsibility to reduce our 
environmental impact as a socie-
ty. It needs to be easy for people 
to live without massivley damag-
ing the environment. 
One of the biggest producer of CO2 
is the usage of cars. For this rea-
son, my personal project is about 
reducing the usage especially on 
the countryside, where there is no 
sufficient substitution by a public 
transport system.



BACKGrouND 
CONTEXT 1

Facts 
• Earth’s population is expected to 

increase to roughly 9.5 billion by 
2050

• One average driver spends 32 
hours a year in traffic jam

• Today’s cars are parked 95% of 
the time

• 29,000 deaths a year in the UK 
are attributable to fine particu-
late pollution.

• Electric cars are only as clean as 
their power supply and produc-
tion

• Smartphones are more impor-
tant to young people than having 
their own cars (Car as a service)



INvESTIGATION
For research in the area of mobili-
ty, I interviewed users between 20 
and 30 about their choice of vehi-
cle, about the problems they have 
to face and in particular about 
their usage of bikes. 
Additionally, I conducted desk re-
search about future mobility solu-
tions and which pain points they 
try to solve. 

One particularity was quite obvi-
ous: they will be many solutions 
for the usage of services in the 
city, but what about the country-
side?



KEY 
INSIGHTS

Cars are not the preferred way of 
commuting (expensive, polluting 
environment) but in the country-
side the only choice

Driving is difficult (no time to sit 
and read)

Driving a vehicle is either seen as 
a tool or as a passion

Flexibility is one of the most im-
portant feature in commuting

Daytrips are mostily possible be-
cause of cars



KEY 
INSIGHTS

The infrastructure for cycling is 
inconsistent and barely useful

Cycling is dangerous because of 
the cars

No comfort in biking (temperature, 
sitting, weather)



prOJECT 
ouTLINE

A digital product, which is used for 
cycling at a day trip on the country 
side. It shall lead to more people 
using the bike and leave the car 
at home. It shall also support peo-
ple to go on daytrips, to stay more 
healthy and to build up a commu-
nity of explorers. 


